
           
 

Madrid, 25 February 2010  
 
 
Today Telecinco our controlled company has disclosed the following press release 
 
 
Telecinco leads the Spanish audiovisual sector with its 2009 results  
TELECINCO, WITH AN OPERATING PROFIT OF €122.78 
MILLION, INTENDS TO DISTRIBUTE ALL NET PROFITS TO 
SHAREHOLDERS  
 

• Telecinco has achieved EBIT of €122.78 million and net adjusted 
profits of €88.84 million, which represents net profits of €48.44 
million  after amortisations of intangible assets and the impairment 
test of the group companies* 

• The channel, which has cut operating costs by 10.3%, obtains solid 
EBIT (18.7%) and EBITDA (19.9%) margins of around 20%, 
reflecting its strong position within the context of the crisis and 
confirming the television channel as one of the most profitable in 
Europe 

• Grupo Publiespaña has maintained its leading position in the TV 
sector in terms of revenues from advertising, both net (€589.79 
million) and gross (€619.30 million), with a market share of 26.4% 

• Telecinco's Board of Directors has decided to put the distribution 
of 100% of profits to the vote at the Annual General Meeting 

• Telecinco is consolidated as the most popular commercial TV 
channel in terms of total day (15.1%) and prime time (16.2%) 
audience share, holding the leading position for their 
corresponding commercial targets (15.5% and 16.4%) 

• Telecinco has also become a channel of reference in terms of 
corporate governance, occupying the top position in the ranking of 
the Ibex-35 companies in this field, prepared by the Spanish 
Corporate Social Responsibility Observatory 

 
Telecinco has closed 2009, which was a difficult year, with an operating profit of 
€122.78 million and adjusted net profit of €88.84 million, which represents a net profit 
of €48.44 million after amortisations of intangible assets and the impairment test of the 
group companies. This profit will be distributed in its entirety by Telecinco as 
dividends to the company's shareholders.  
 
(*) This difference of €40.40 million between the net profit and its adjusted figure is mainly due to the impact of 
amortisations of intangible assets (to net taxes) and the impairment test carried out within Grupo Endemol in 
accordance with the international accounting standards and which has been accounted for as the stake's lesser 
value. This is, therefore, an accounting result which affects neither the value nor the cash flow of Grupo 
Endemol, which remains solid in terms of operating results.  
 
 
 
Telecinco has obtained margins on to earnings that, despite the problems of the 
economic environment and the audiovisual sector, have once again positioned it as the 
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leading TV channel in Spain and as a point of reference in Europe for the main 
indicators of good management in any commercial channel:  audience share, revenue, 
market share, power ratio and profitability.  
 
Telecinco's strong performance as the leading commercial channel in audience share, 
together with the commercial management carried out by Publiespaña and the 
reduction of total operating costs by 10.3%, have allowed it to maintain high 
profitability ratios, with an EBIT of €122.78 million, equivalent to a margin of 18.7% 
on net revenues, and an EBITDA which has reached €130.38 million (a 19.9% margin 
on net revenues).  
 
These figures indicate that, despite the complex operating environment, 
Telecinco has been able to maintain its operating margins in percentage terms 
within the range of 20%, which proves the efficiency of the business model in 
adverse market conditions, as well as the company's ability to cushion the 
impact of the decrease in advertising investment and continue to obtain the 
highest operating margins in the sector.  
 
Grupo Publiespaña makes €619.30 million in gross advertising revenues  
Telecinco's total gross advertising revenue in 2009 reached €619.30 million, while net 
advertising revenues stand at €589.79 million.  
 
In a year characterised by a sharp fall in advertising investment, these results 
demonstrate more than ever Grupo Publiespaña's capacity to adapt to a tough market 
in which, according to Infoadex, it has once again become the leader both in 
advertising investment share with 26.4% and in power ratio (the margin measuring the 
relationship between this ratio and the audience of Telecinco and its digital channels), 
with a figure of 1.63, the highest in the sector, clearly marking for yet another year a 
distinct distance between the company and its direct competitors.  
 
As in every year, contributors to these figures include Publimedia Gestión, the Grupo 
Publiespaña subsidiary in charge of selling multi-format audiovisual content for 
outdoor media and pay-TV, among others, and Advanced Media, dedicated to the 
commercial management of online and mobile platforms, the only media which 
increased its revenues in 2009.  
 
Revenues from the sale of film co-production rights, merchandising, SMS, call tv and 
audiotext services stood at €66.47 million.  
 
As a result, total net revenues, including advertising revenues from TV and other 
media (Internet, teletext and themed and digital channels) and the proceeds from the 
commercial area, have reached €656.26 million.  
 
Telecinco intends to distribute all net profits among its shareholders 
Telecinco's Board of Directors has decided that, at the next AGM, to be held 
on 14 April, the distribution of 100% of consolidated net profits as ordinary 
dividends for 2009 will be put to the vote. 
 
This decision sees Telecinco’s commitment to distribute at least 50% of profits 
through dividends double, which is particularly remarkable given the current 
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crisis. 
 
Telecinco, the number one commercial channel by audience share 
Telecinco has left 2009 behind and moved into the new audiovisual landscape, 
as the most-watched commercial channel for total day (15.1%) and for the main 
time slots, including prime time, where its understanding of its audience has 
allowed it to increase its annual average by 1.1 percentage points (pp), 
reaching a 16.2% audience share. This puts Telecinco 2.3 pp ahead of its 
closest competitor, Antena 3 (13.9%), which has recorded figures this year the 
same as 1992, the company's worst year ever. 

 
       Total Day Audience Share 2009                         Prime Time Audience Share 2009  
 
 
 
 
 
 
 

As the new audiovisual landscape began to take shape at the end of the year, the 
commercial target also took on special relevance as an indicator of the concentration of 
attractive advertising audiences, which once again, for the sixth year running, was 
principally attained by Telecinco, with a 15.5% share for total day and 16.4% for prime 
time. 

          
     Commercial Target Total Day 2009                   Commercial Target  Prime Time 2009 
 
 
 
 
 

 
 
 
 
 
 
 
Telecinco, top of the ranking of Ibex 35-listed companies in terms of corporate 
governance 
Not only has Telecinco topped the main indicators in the audiovisual sector in sound 
business management and in its commitment to shareholders, it has also set the 
benchmark in the sector in terms of corporate governance. 
 
In line with the commitment made by the Board of Directors to move forward in this 
area and guarantee greater transparency and, in keeping with the most forward-
thinking practices on an international level, Telecinco has submitted its annual report 
to independent review by the company PricewaterhouseCoopers for the second year 
running.  
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Last year, this made Telecinco the first listed company in Spain to submit its Annual 
Corporate Governance Report to external review, and this year it has allowed the 
company to reach the top spot in the ranking of Ibex 35-listed companies in terms of 
corporate governance, according to the Spanish Corporate Social Responsibility 
Observatory.  
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