
 

 
 

Today Telecinco our controlled company has disclosed the following press release 
 
 

Madrid, July 27  2006 
 
As, in accounting terms, Grupo Publiespaña’s integration occurred as from 1 April 2004, 
the 2004 results provided for comparison purposes are presented – and filed with the 
Spanish stock market regulator (CNMV) – in combined format, that is, including Grupo 
Publiespaña’s first quarter results.  
The consolidated financial information provided for both 2005 and 2004 are in accordance 
with International Financial Reporting Standards (IFRS), which are applicable to Telecinco 
as of 1 January 2005 and in force at the date of publication.  

 
2006 First Half Financial Results 

 
TELECINCO, THE LEADING TELEVISION CHANNEL IN SPAIN’S 
NEW AUDIOVISUAL SECTOR 
 

• Net profit up 6% to €186.42 million 
• The gross operating margin EBITDA reaches a record €267.23 million, 

climbing 2.1% compared with the same period in 2005 
• Grupo Publiespaña beats its gross adverting revenue record with €511.89 

million, up 3%. Net advertising revenue is also up 3.3% to €495.18 million 
• For the year to date, Telecinco is the leader in terms of total day audience 

share (21.3%), prime time audience share (21.6%) and commercial target 
share (23.2%) 

 
In an evolving environment marked by the arrival of new analog operators, the roll-
out of DTT and the emergence of new audiovisual content access channels, 
Telecinco closed the first half of the year as undisputed leader according to the 
principal performance indicators: audience share, turnover, operating 
margins, rates, cash flow and market share. 
 
Telecinco’s leadership position relies on the strength of its business model, based on 
a solid and homogeneous programming which has widened the gap with the rest of 
Spanish national television channels over the last quarter and for the month to date, 
following a clear upward trend that places Telecinco as the only television channel 
with an audience share of over 20%, both in terms of total day share and prime time 
share: 
 

AUDIENCE SHARES, Q2 (APRIL-JUNE 2006) 



 Telecinco Antena 3  TVE 1 
Total Day 21.7% 19.5% 18.2% 

Prime Time 22.0% 19.1% 18.1% 
Commercial Target, Total Day 23.3% 20.5% 14.7% 

Commercial Target, Prime Time 24.5% 19.8% 14.8% 
AUDIENCE SHARES, JULY 2006 

 Telecinco Antena 3  TVE 1 
Total Day 22.0% 18.5% 16.5% 

Prime Time 22.6% 18.2% 14.9% 
Commercial Target, Total Day 23.7% 18.8% 13.3% 

Commercial Target, Prime Time 24.8% 18.5% 12.3% 
 
Telecinco, leader in terms of turnover 
Despite the strong turnover figure in the first half of 2005, Telecinco has again 
recorded an all-time high for net advertising revenue, at €495.18 million, up 3.3% 
on €479.22 million for the same period in 2005. 
 
Pre-tax profit leapt from €259.49 million in the first half of 2005 to €269.09 million, 
an increase of 3.7%. 
 
Net profit totalled €186.42 million, representing an increase of 6.0% on the first half 
of 2005 (€175.86 million). This increase also drives the net profit to 35.6% from 
34.5% for the same period in 2005. 
 
The gross operating margin (adjusted EBITDA) reached €267.23 million, up by 
2.1% on the first half of 2005. The company's EBIT was €264.35 million, up 3% on 
the same period a year earlier (€256.59 million). With this growth, Telecinco has 
increased its EBIT-net revenue ratio to 50.5%. 
 
Grupo Publiespaña sets new records 
Grupo Publiespaña has also successfully adapted to the new audiovisual 
environment in Spain and has stood out again as the leader in advertising sales, 
posting record gross television advertising revenue at €511.89 million, an 
increase of 3.0% year on year. Net adverting revenue also grew by 3.3% to 
€495.18 million. 
 
Record results coupled with an efficient cost control 
Four fundamental aspects have allowed Telecinco to obtain these results: the 
strength of its programming, its undisputed audience leadership, the robustness of 
Publiespaña's commercial strategy and the efficient control policy applied to costs, 
which only grew by 2.6%. This is particularly significant if we take into account the 
budget allocated to the development of DTT channels and the emergence of new 
competitors. 
 
Telecinco, the leader in audience share in the first six months 



Telecinco ended the period as the audience leader. With a 21.3% share, the channel 
has reaffirmed its dominance beating by almost one point (0.9) the figure reported 
by Antena 3 (20.4%) and by 2.4% points (18.7%) the figure reported by TVE 1.  
 
This leadership position extends to the advertisers' preferred time slot: prime time 
(21:00-24:00), where Telecinco obtained a 21.6% share compared with Antena 3's 
20.0% and TVE 1's 18.5%. The gap widens to 24.2% when looking at the 
commercial target in the same time slot – 3.6 points ahead of Antena 3 (20.6%) and 
9.1 points ahead of TVE 1 (15.1%). 
 
As regards the total day share of the commercial target, Telecinco with 23.1% saw 
no significant competition either from Antena 3 (21.1%) or TVE 1 (15.1%). 
 
 Telecinco Antena 3  TVE 1 

Total day  21.3% 20.4% 18.7% 
Prime Time 21.6% 20.0% 18.5% 

Commercial Target 23.2% 21.1% 15.1% 
Prime Time 

Commercial Target 
24.2% 20.6% 15.1% 

 
The strength of these figures stems from Telecinco's successful programming in 
which 82.3% of shows are in-house productions. The programming includes serials 
produced in Spain, such as “Hospital Central”, “Aída”, “El Comisario”, “Los 
Serrano” and “7 Vidas”; contests such as “Gran Hermano” (Big Brother) coupled 
with foreign serials such as “C.S.I. Las Vegas”, “C.S.I. Miami” and “C.S.I. Nueva 
York” – a complete entertainment offering that sweeps the ranking of the most-
watched programmes between January and June, holding eight out of the ten entries: 
 

 
 
Comments by Giuseppe Tringali and Paolo Vasile, chief executives of 
Telecinco. 
“We began 2006 with the great challenge of beating the outstanding results 
achieved in 2005 and remaining the undisputed leader in terms of audience and 
sales against a background of ever greater competition. We have succeeded”, 
explains Giuseppe Tringali. 
Telecinco’s Chief Executive, Advertising believes that “these results underpin the 
work carried out by Grupo Publiespaña over the past four years, during which we 
have grown our turnover by over 50% due to the strength of the company's 



structure, the professionalism of the team, its capacity to respond to market 
changes and our approach to the advertising product, all of which results in a 
creative and quality offering undergoing constant evolution within Grupo 
Publiespaña. This evolution has taken us closer to media buyers and clients, in 
whose advertising campaigns we are playing an increasingly active role”. 
 
Paolo Vasile comments that “unlike other television offerings, Telecinco provides 
its audience with a programming concept instead of a few isolated shows. Its 
homogeneous audience results in all the time slots have enabled the channel to 
weather a complex period like the World Cup at the top of the Spanish television 
industry. 
 
Telecinco can boast these results because it has been able to deliver on its 
commitment to its shareholders and its audience alike. Despite new entrants, we 
have always born in mind that our mission is to entertain the public while looking 
after our balance sheet.” 
 
 
 
 
 
Department of Communications and Media Relations 
Tel.   +39 0225149156 
Fax   +39 0225149286 
e-mail: ufficiostampa@mediaset.it 
http://www.mediaset.it/corporate/ 
 
Investor Relations Department 
Tel.  +39 0225147008 
Fax  +39 0225148535 
e-mail: ir@mediaset.it 
http://www.mediaset.it/investor/ 
 
 


